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The SJC airport has recently embarked on a 

campaign to engage the community in an air service survey to 

tell the airlines what destinations they want to see at SJC  The 

survey is now front and center on the SJC website.  They also 

have four ads in the Mercury News which started in yesterday’s 

paper, and four in the Business Journal starting this Friday.  

Additionally, they will have posters next to the directories 

throughout the Airport, Facebook posts, Twitter tweets, and an 

email blast to everyone in their database, a press release, and 

mentions in the Council Members newsletters.   

 

Our partners at the airport would love to have us help 

them spread the word.  Please take the survey yourself, and 

send the link to all your friends and colleagues asking them to 

get involved.  They would love to have thousands of responses 

to share with the airlines and help generate new and additional 

flights. 

 

You can control+click on the graphic above to 

go directly to the survey, or find it on the home page of the 

Airport’s website (www.sjc.org).  

 

 

Michael Mulhern 

Visitor Services Manager 

Team San Jose 

mmulhern@sanjose.org 

 

Christmas in July 

 

 

Our annual fundraiser is set for Saturday, July 21 in the Circle of 

Palms - right next to the Fairmont Hotel in downtown San Jose. Enjoy 

live music from local favorite SAGE, delicious cuisine from 

Cosmopolitan Catering, and a robust auction featuring get-a-ways, 

sports packages and one-of-a-kind experiences that every age group 

will find enticing. Play our Heads & Tails game to win a $1000 laptop 

or win an XBOX trying to open Santa's Toy Chest - special thanks to 

the Microsoft Store at Valley Fair for these donations. 

 

 

If you are interested in purchasing tickets to this event 

click here. If you wish to become an event sponsor, 

contact us at 408-297-9627. 

WWW.SILICONVALLEYCONCIERGE.COM 
www.sjc.org).
mailto:mmulhern@sanjose.org 


 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

San Jose Stage Company lands the regional 

premiere of Bloody Bloody Andrew Jackson. The 

brash and irreverent rock musical, about the country 

we live in and the leaders we choose, uses a blend 

of comedy, rebellious theatricality and an emo rock 

score. Written by Alex Timbers with music and lyrics 

by Michael Friedman, Bloody Bloody Andrew 

Jackson opens at The Stage June 6 – July 29 and is 

directed by Rick Singleton. Tickets, which range 

from $25 - $50, and information can be found at 

www.thestage.org or by calling the box office at 

408.283.7142. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

-- In conjunction with the 2012 ZERO1 Biennial, The San Jose 

Institute of Contemporary Art (ICA) is pleased to present two new 

exhibitions opening in May and June 2012: City Beneath The City, an 

exhibition of artifacts from the original excavation of San Jose's 

Market Street Chinatown site; and Chico & Chang: A Look at the 

Impact of Latino and Asian Cultures on California's Visual 

Landscape.       

OUR HIDDEN GEMS OF THE 

SUMMER-TIME 

 

Starlight Cinemas 

FREE outdoor movies at dusk on Thurs through August 

Featuring “Some Like It Hot” June 21 

San Pedro Market Square, Downtown San Jose 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 SCTC Summer Rep 2012 

A Thousand Clowns 

The Centerville Ghost 

The Contrast 

Dial M for Murder  

Regular ticket prices are $10-26, but we will work with you to 

create a custom per person rate for your group.  

Champagne receptions, backstage tours, talkbacks with the 

actors and other special, add-on events may be available. 

 

All performances are at The Sunnyvale Theatre - Sunnyvale 

Community Center, 550 E. Remington Drive, S’Vale, CA 94087.  

(With just 200 seats in just 8 rows and air-conditioning the Sunnyvale 

Theatre is the perfect venue.)  

 

Check www.ctcinc.org for more information about 

California Theatre Center's Summer Rep 2012. 

For more info, call the Summer Rep Box Office 

408.245.2978/ Email: boxoffice@ctcinc.org  

 

 

 

 

 

 

www.thestage.org or by calling the box office at 
www.ctcinc.org for more information about 
mailto:boxoffice@ctcinc.org  


 

  

 

 

 

 

 

 

 

Counties, municipalities and cities have – many times – used the fallacious 

logic: “The taxes on hotel rooms, car rentals, taxi cabs etc. are not paid by 

the businesses and citizens. They are levied on the conventioneers (= 

corporations) whose attendees have expense accounts and whose 

employers have different ways to assess the return on their investment in 

a given convention. Tourists in turn, may come from abroad, have never 

been to the US and have saved for what could be a once in a lifetime trip. 

In other words, the tax revenue is transient and not levied on the citizens; 

the logic being that those on whom the tax is levied do not pay may much 

attention to the impact it has on their budget. In the case of the county of 

San Mateo, county officials estimate the $13 million the proposed tax and 

fee measures would generate is needed to reduce a $28 million budget 

deficit projected for next fiscal year.  

 

 

 

 

 

 

 

 

 

 

 

 

In Chicago, similar tax measures, further amplified by wage increases for 

union members in the hospitality and convention industries, led – in the 

mid-seventies to the best of my recollection - to a decrease in convention 

and tourist business. So, no matter how desirable a geographic location 

and the attractions in a particular state, county or city might be, to unload 

hospitality industry - related taxes on the business visitors or tourists may 

not be sustainable in the long run. “These fees (and taxes) are not out of 

line from other metropolitan areas” (quote by Mr. Pine in the article).  

May be it’s time for states, counties and cities to look at tax reforms that 

result in sustainable, balanced budgets composed of income taxes, real 

estate taxes, sales taxes etc. levied on businesses and citizens and only to 

a minor degree on visitors and tourists. (Measure U proposed in San 

Mateo County would, if passed, increase the hotel tax on room rates from 

10% to 12 %!).  

 

I agree with Cathy Keefe, spokeswoman for U.S. Travel Association who 

commented as follows in the article: “We are still in a shaky economic 

situation. This isn’t the time to overly tax travelers and drive them away.”  

 

Gus Holweger 

gusholweger@comcast.net 

Contributing Editor to Valley Access Magazine and SVCA Board Member  

Your comments and suggestions are always welcome.  
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HOW TO REDUCE HOSPITALITY 

INDUSTRY REVENUES IN THE BAY 

AREA – 

or – LET TOURISTS AND VISITOR 

PICK UP TAX INCREASES! 

 

It’s the old ‘déjà vu” story: Bay Area counties and municipalities 

are looking for increased tax revenues. To increase existing 

taxes on hotels, car rental companies, parking lot operators, 

taxi cab companies and other members of the hospitality 

industry  would, contends the U.S. Travel Association in 

partnership with Bay Area tourism officials, dissuade travelers 

from coming to the Peninsula (I might add Bay Area) with a 

potential loss of revenues to the businesses.  

 

The issue is mentioned under the heading “California Tourism” 

in the May 30 issue of the San Jose Mercury News in its 

“Around the Peninsula” section. As would be expected, San 

Mateo County supervisor Dave Pine defends measures T, X 

and U – which require a simple majority to pass,  and, if 

approved by the voters, would impose new taxes. All of them 

would target predominantly tourists and business travelers. Mr. 

Pine is mentioned in the article by stating: “I’m quite surprised 

the travel industry thinks these very modest taxes and fees 

would scare people off from traveling to one of the most 

attractive places and one of the most economically vibrant 

places in the world.”  

 

The battles pro and con the suggested tax and fee increases 

are in process and we will see the result in San Mateo country 

after the June 5 ballots have been cast.  

 

 

 

 

 

 

 

 

 

What does all this mean for us in the hospitality industry? I 

used to live in Chicago, a large city with much convention 

business given its location in the center of the country. Any city 

depends of taxes paid for by local businesses and its citizens. 

Businesses, be they hotels, car rental companies, parking lot or 

tour operators, calculate the rates for their services by 

considering the tax rates due upon rendering the service and 

getting paid for them. If these rates are no longer competitive 

with other convention cities, corporations will move their 

meetings to a city that has lower rates. The same holds true for 

tourists, especially those from foreign countries who have to 

take currency exchange rates into consideration (as do 

corporations of course). 

 

INSIDERS TRACK 

 

 

 

mailto:gusholweger@comcast.net 
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Wheretraveler… in the Bay area 

 

Hello folks, 

 

Just a brief introduction as I kick off my first contribution to the 

SVCA newsletter… my name is Kendra and I am part of the team at 

Where San Francisco magazine. You may have seen our 

publication out and about – at a hotel, at the airport – perhaps even 

at the Hillsdale Shopping Center or Moscone Convention Center. 

Or maybe you’ve seen a Where in another city… either way, I am 

excited and delighted to be a part of Valley Access magazine. 

 

I myself am a tourist of sorts to the Bay area… my husband and I 

recently moved here at the end of last year from London. I was with 

the Where London magazine team out there so it was nice to be 

able to stay in the family when we moved to the Bay area. We are 

currently living in Mountain View but I work in the city and my 

husband works down in Morgan Hill, so I feel like that in itself 

covers a lot of ground! We also have a little one – our son, Henry, 

who is just over one year old. He certainly keeps us on our toes! 

 

My plan is to share with you firsthand our tours, travels and tips so 

you can hopefully pass them on to your guests and visitors – and if 

you see me at an event or mixer please be sure and say hello and 

share with me yours!  

 

This summer we have a lot of things planned and as I look back on 

the past month I have learned: 

1. Sunday Streets in the city are so much fun! We went to 

the one in the Mission and had a blast. Worth the trip into San 

Francisco. 

2. Napa is definitely a sight to be seen but the South 

Bay/Morgan Hill/Hollister wineries and vineyards are just as great! 

The wines are fantastic, the views are amazing, the people are 

friendly and the price points are very reasonable. Truly a gem! 

3. A picnic on the beach – whether it is Pacifica, Half Moon 

Bay, or Santa Cruz – is a great way to spend an afternoon. Start the 

day off with a trip to a Farmers Market and pack for the day. Or stop 

off at one of the great restaurants on the coast! We are blessed 

with some of the nation’s best restaurants here as well as the 

freshest produce, so it’s a win/win either way. 

 

Until next time! 

 

kendra.lee@wheremagazine.com 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Aquarium of the Bay is proud to partner with the 

 America’s Cup Healthy Ocean Project 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

New Series! San Jose Jazz Market Friday      

Every Friday, 7-9pm  San Pedro Square Market, 

downtown San Jose   

Blues, Jazz, Folk, R&B, World, Indie, and more.  

mailto:kendra.lee@wheremagazine.com 


 

SUPPORT OUR SPONSORS 

 

B-Robin Networking 

www.b-robinnetworking.com 

 

Cinnabar Hills Golf Club 

cinnabarhills.com 

 

Cinnabar Vineyards & Winery 

www.CinnabarWine.com 

 

Citti Florist 

www.cittisflorist.com 

 

ComedySportz 

comedysportzsanjose.com 

 

Discover Silicon Valley Magazine 

www.explorepublishing.com 

 

Garden Court Hotel 

www.gardencourt.com 

 

Emilio Guglielmo Winery 

guglielmowinery.com 

 

JoMar Labs 

www.jomarlabs.com 

 

Lone Star Limousine   

www.LnStarLimo.com 

 

Maggiano's Little Italy - Santana Row 

www.maggianos.com 

 

Royal Coach Tours 

www.Royal-Coach.com 

 

San Jose AV Rentals 

www.sanjoseavrentals.com 

 

San Jose Chocolate Fountains 

www.sanjosechocolatefountains.com 

 

Santa Clara Convention & Visitors Bureau 

www.santaclara.org 

 

The Tabard Theatre Company 

www.tabardtheatre.org 

 

West Valley Charter Lines 

www.westvaleycharter.com 

 

 

NON-PROFIT SPONSORS 

 

San Jose Downtown Association 

www.sanjosechocolatefountains.com 

 

 

Santa Cruz County Conference & Visitors 

Council    www.santacruzca.org 

 

 

 

 

BOARD MEMBERS 

 

Executive Board 

 

Mori Mandis, President 

svconcierge@mindspring.com 

 

Anthony Aguilar, V.P. 

svcaemail@yahoo.com 

 

Marianna Khienkina, Director of Administration 

mkhienkina@gmail.com 

 

June Suzuki, Director of Finance 

june.suzuki@santaclara.org 

 

Randy Zechman Director of Marketing 

randyZ@world2do.com 

 

 

Board Members 

Christopher Citti 

Shawna Dedrick 

Lynn Dyche 

Nathan Emmett 

Gus Holweger 

Maria Lang 

Michael Mclain 

Christine Marwell 

Kim Overholser 

Lillian Scoyen 

Victor Solanoy 

Elizabeth Espinoza, Intern 

 

 

Advisors to the Board 

John Blem 

David Erskine 

Armando Garza 

Shozo Kagoshima 

Anna Morris 

Donna West 

 

 

 

 

 

 

 

 

 

 

 

CONTRIBUTORS 

 

EDITOR/PUBLISHER 

Mori Mandis 

svconcierge@mindspring.com 

 

Kereli Sengstack, LiveSV 

kereli@artscouncil.org 

 

Gus Holweger (Insiders' Track & New Faces) 

gusholweger@comcast.net 

 

Maria Lange (Touring with Maria) SVTGA 

mlange206@aol.com 

Donna West (Off the Beaten Path)  

www.lighthouse-tours.com 

Kendra Lee, wheretravler.com 

kendra.lee@wheremagazine.com 

 

SVCA Web-site 

www.SiliconValleyConcierge.com Contents  

Kim Overholser: Social 

MediaKimberly.svca@gmail.com 

Valley Access E-Magazine ( VAM) 

svconcierge@mindspring.com 

DEADLINE TO SUMBIT ARTICLES FOR E-

MAGAZINE, IS THE LAST FRIDAY OF THE 

MONTH NOTE:  ARTICLES AND SPECIAL 

DATES APPEARING IN THE VAM ARE 

SUBJECT TO CHANGE WITHOUT NOTICE 

 

* * * * * 

SVCA Membership  

    

SVCA Member   $50.00 

 

Non-Profit Groups  $100.00 

 

Sponsors    $150.00 

      

Contact Information & Dues: 

Anthony Aguilar 

V.P. Communication & Marketing 

65 Washington Street #113 

Santa Clara, CA 95050 

E-Mail: svcaemail@yahoo.com 
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